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#SheSays - we want to hear what you say!

Take part in adland's first ever gender representation survey!

THE

SHESAYS@)

SURVEY on GENDER REPRESENTATION

The ad industry has made great strides in addressing gender imbalance over the past few decades. Or has it?

In South Africa, we simply don’t know the numbers. Which is why SheSays Cape Town, in collaboration with Kantar, is

conducting an anonymous agency-wide survey to shed light on the true gender split across departments, leadership and
position in ad agencies in South Africa.

Help us uncover the reality - we want to hear from you! The survey is anonymous and will take you about five minutes
to complete. Ideally, we’d like a single (collective) response from each advertising, marketing and PR company in South
Africa, so check with your team if they have completed and, if not, please share your feedback before end of day on
Friday, 13 March 2020.

Click here to take the survey »

The Blueprint for Brand Growth. An evidence-based framework that defines the future of marketing 15 vay
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South Africa shines in the global 2024 Kantar Creative Effectiveness Awards 25 Apr2024

Creative trends 2024: Crafting effective digital ads 1 reb 2024

Navigating media trends in 2024: adapting strategies for consumer engagement 25 Jan 2024

10 marketing trends for 2024 5 pec2023

Kantar

Kantar is the world's leading evidence-based insights and consulting company. We have a complete,

ICANTAR unigue and rounded understanding of how people think, feel and act; globally and locally in over 90
markets. By combining the deep expertise of our people, our data resources and benchmarks, our
innovative analytics and technology we help our clients understand people and inspire growth.
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