
 

D&AD Awards 2020: 4 Black Pencils awarded to
groundbreaking work

The 58th D&AD Awards Ceremony took place virtually last night where 4 Back Pencils were awarded and South Africa
ranked 22nd in the country rankings.

Kate Stanners, D&AD president.

Designed by Studio Dumbar and hosted by D&AD president Kate Stanners, the virtual ceremony was an opportunity for the
creative industry to come together, celebrate great work and give the creative community the platform it deserves during an
exceptionally challenging year.

As the highest accolade that D&AD offers, the Black Pencil is reserved for work that is truly groundbreaking in its field and
remains the most coveted award in the creative industries. The 2020 Black Pencil winners are as follows:

INGO Stockholm/David Miami/Publicis Bucharest in PR for its Moldy Whopper campaign for Burger King. A campaign
showing its iconic Whopper molding for up to 35 days to powerfully convey the absence of additives in Burger King

https://www.bizcommunity.com/
https://www.dandad.org/awards/professional/2020/232579/moldy-whopper/


products.

FCB Chicago in Book Design for its work on The Gun Violence History Book for Illinois Council Against Handgun Violence.
The book draws attention to a loophole in US law that enables gun violence and visually captures how there has been so
much gun violence in America that if it was all captured in a book, it would probably stop a bullet.

FCB/Six in Digital for its Go Back To Africa campaign for Black & Abroad. A pan-African tourism campaign that turns the
racial slur ‘go back to Africa’ into an uplifting call to action.

Family Type in Typography for developing Universal Sans, a variable typeface that allows for an extensive range of
customisation and unique variations, making flexible and adaptable type available to a wider audience. Universal Sans is the
first Typography entry to win a Black Pencil.

Following a campaign leading up to the 2020 Awards Ceremony that looked back at the last ten years of Black Pencils,
D&AD revealed during the ceremony that Rivers of Light was voted the industry’s overall favourite and Advertising Black
Pencil of the decade, a campaign illuminating rivers with luminous messages for soldiers in Colombia. Viva la Vulva was
awarded Craft Black Pencil of the Decade, whereas Palau Pledge won for the Design categories.

President’s Award
This year’s President’s Award, reserved for true industry heroes, was awarded to Yuya Furukawa, CCO at Dentsu, for his
outstanding contribution to creativity.

Kate Stanners, D&AD president, commented: “Yuya is the embodiment of creativity. His curiosity and desire to collaborate
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has meant his influence has reached far and wide. He has led Dentsu on a journey of exploring how creativity can problem
solve, not just through advertising but with multiple outcomes. He has relentlessly supported and promoted young talent, and
is a great ambassador for the Japanese creative industry and likewise international creativity to Japan. I am delighted to
award him this year’s President’s Award.”

Companies of the Year

The top-ranking advertising winners of the year are:

The top-ranking design winners of the year are:

The top-ranking production winners of the year are:

The top-ranking clients of the year are:

Final design categories
During the ceremony, D&AD also announced the winners for the final design categories:

In total, 618 Pencils were awarded during D&AD Judging 2020. The number of Pencils awarded by level are as follows:

For information on the 2020 Pencil winning entries, please see the D&AD website.

1. David Miami
2. Dentsu Tokyo
3. INGO Stockholm and Publicis Bucharest (joint third place)

1. FCB Design Group
2. Tom Sharp
3. The New York Times Magazine

1. Iconoclast Paris
2. Framestore Los Angeles
3. Stink Films

1. Burger King
2. Apple
3. Illinois Council Against Handgun Violence

Book Design - 14 Pencils: 1 Black, 2 Yellow, 3 Graphite, 8 Wood
Graphic Design - 60 Pencils: 5 Yellow, 14 Graphite, 41 Wood
Magazine & Newspaper Design - 20 Pencils: 2 Yellow, 7 Graphite, 11 Wood
Packaging Design - 23 Pencils: 1 Yellow, 3 Graphite, 19 Wood

Black Pencil - 4 Pencils
Yellow Pencil - 68 Pencils
Graphite Pencil - 150 Pencils
Wood Pencil - 384 Pencils
Next Pencil - 5 Pencils
Side Hustle Pencil - 2 Pencils
Collaborative Pencil - 2 Pencils
Shortlisted - 377 entries

https://www.dandad.org/en/d-ad-awards-pencil-winners/


Results by country
The United States was the most awarded country at this year’s D&AD Awards, followed by the United Kingdom in second
place and Japan in third. Full country rankings can be found below.

Ranking (by credit) Country Number of Pencils won Points
1 United States 259 908
2 United Kingdom 215 657
3 Japan 51 185
4 Germany 50 173
5 Brazil 43 166
6 France 57 157
7 Sweden 33 138
8 Canada 40 120
9 Australia 28 86
10 Romania 11 78
11 China 30 69
12 New Zealand 22 61
13 Netherlands 14 56
14 Denmark 14 55
15= India 15 52
15= Spain 13 52
17 Singapore 14 34
18 Thailand 13 30
19 Hong Kong 14 28
20 Turkey 6 22
21 United Arab Emirates 7 19
22 South Africa 8 16
23= Italy 6 12
23= Poland 2 12
25= Ireland 4 11
25= Norway 5 11
25= Russian Federation 5 11
25= Switzerland 6 11
29= Colombia 3 10
29= Lithuania 3 10
31 Mexico 2 9
32 Argentina 5 7
33= Czech Republic 2 6
33= Greece 2 6
35 Indonesia 3 5
36 Estonia 2 4
37= Egypt 1 3
37= Latvia 1 3
37= Malaysia 1 3
37= Portugal 1 3
37= Slovenia 1 3
37= Ukraine 1 3
43= Belgium 2 2
43= Vietnam 2 2
45= Austria 1 1
45= Ecuador 1 1
45= Sri Lanka 1 1
45= Taiwan 1 1

Dara Lynch, D&AD COO, commented:



 
For more, visit: https://www.bizcommunity.com

“ This year, the global creative community deserved more than ever an opportunity to collectively celebrate the power

of creativity. While we were disappointed to not be able to host our annual festival and ceremony, we believe that the virtual
ceremony continued to recognise outstanding work from the past year and create a moment of unity for the industry. We
are delighted to be able to award 4 Black Pencils this year to work that is truly pushing the boundaries. Looking forward, we
will all rely on creative thinkers to help us through this pandemic, so it is vital that we celebrate and stimulate creativity at
every chance we get. ”
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