
 

WATCH: #MarketingMasterminds: How the Tinkies new
limited edition flavour launch became a permanent
success

Jade Carlisle, the business unit director, and Craig Miles, the creative director of Hellosquare, share insights of the brand
new Facebook Tinkies Milk Tart flavour launch as well as how the campaign was created, implemented and reached award-
winning success...
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