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Mike Saunders - The tension between technology and
humanity
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This exclusive #BizTrends2024 interview is with Mike Saunders, CEO of Digitlab.

In this interview with Bizcommunity Marketing & Media editor, Danette Breitenbach, Saunders shares insights from his
latest publication, Human Centric, a framework for building a Business that will thrive in the Fourth Industrial Revolution.

This report looks at how people will engage with technology in the future and what it means for technology to be human-
centric.

"Ultimately technology doesn't mean much unless it means something to someone. When tech succeeds in any business or
any intervention it makes in society, it's always valuable to people - that is the success point for all tech," says Saunders.

The interview is also available via downloadable App and IONO.FM.

Technology: an accelerator of human potential

Human-centric is about making technology human, building it in that way, and looking at it from the point of view of what
human-centricity means and how technology can learn from it.
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"The human element is crucial because the ultimate reason for a lot of technology is to accelerate the human nature of who
we are,” says Saunders.

#BizTrends2024: Nicola Cooper — The rise of African music and fashion globally continues

He explains that technology interventions tend to take care of things that make us less human.
“So whenever new technology revolutions occur, they're met with questions like 'What are we going to do now?

But we always find ourselves being more human, opening the door to being more of ourselves, and doing less of the menial
tasks.”

For Saunders technology is an accelerator of who we are and our potential. “At the end of the day, if we weren't bringing
technology into the space for human beings, then what would the point of it be?"

One of the most exciting things about Al, especially in the ad industry, is that it's pushing creatives to be more

creative

Technology specific trends

Saunders says when he first got into technology and the digital space, it was the social media rush, and post that, there
was a period of innovation, followed by a phase of non-innovation.

“Al is a huge trend. For me, Al is the next accelerator push. It's challenging us to say, 'What makes us more human?' It's
the only place we can show our identity as human beings.”

He adds that one of the most exciting things about Al, especially in the ad industry, is that it's pushing creatives to be more
creative.

“Al is pushing people to become problem solvers, strategists, dealing with bigger issues, which our brains are meant to do.”
He says we are not meant to just process information all day.

“We're meant to be creative and solve problems. This is why we're going to have to prepare future generations to be
problem solvers and creatives, as these will be the skills that make us human."
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#BizTrends2024: Al will fully transform the marketing industry, says Ford SA's Hanno Botha
-

The role of data
Underpinning social media, the internet, information, and Al is data.

“You can't do any of it without a good understanding of data. Al makes understanding that data much easier, giving us a
processing engine.

“The data conversation is that if we don't have our handle on data, we can't compete in the digital space.

For Saunders, businesses have prioritised the front end of digital — like making their websites beautiful, their social media,
and customer service — but they've neglected the back end, which is where they're now struggling.

“We're going to see a big divergence of people leading the data game and Al game and a lot of laggards. There won't be
much middle ground.”

Marketing is a technology business

Leveraging marketing technology

The ones that are driving a data-driven strategy hard are the ones leaning on marketing technology tools.

“Marketing is a technology business. We must think about systems that can trigger off data more than just managing data.

Along with this, he says we will see more product-related skill sets, with technology-driven marketers coming into play.

#BizTrends2024: Mike Sharman - From earned virality to purposeful purpose

The tension between technology and humanity

"Businesses relying on data and Al to run creative and engagement would be remiss not to understand the value of human
creativity and human connection points.

Conversely, he adds that businesses trying to do everything themselves and be human and gut-driven would be remiss not
to understand the beauty of data and how it allows you to scale and drive your business forward.

“There's got to be a marriage somewhere in the middle. We need to find the balance between what is human and what is
tech, leaning into humanness but also understanding the value of technology."

6 messages from Doers & Dreamers to inspire people to make an impact



https://www.bizcommunity.com/Article/196/687/245107.html
https://www.bizcommunity.com/Profile/HannoBotha_1
https://www.bizcommunity.com/ContentShare.aspx?ct=1&ci=245107
https://www.bizcommunity.com/Article/196/678/245056.html
https://www.bizcommunity.com/Profile/DanetteBreitenbach
https://www.bizcommunity.com/ContentShare.aspx?ct=1&ci=245056
https://www.bizcommunity.com/Article/196/423/244441.html
https://www.bizcommunity.com/ContentShare.aspx?ct=1&ci=244441

Mike Saunders, CEOQ of Digitlab is an industry inspiration with over a decade of experience helping people succeed in
the digital economy. His expertise and passion have made a significant impact, inspiring others in the digital economy.
As the founder of DigitLab, he has empowered thousands to find their customers and build their careers and
businesses. An entrepreneur, he is the author of four books.

Mike Saunders social media: X: @mikeasaunders @DigitlabSA Digitlab
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