
 

Digital marketing in a third world country

As a third world country, traditional media is our main method of communication with radio, television and OOH the highest
consumed mediums across various markets in South Africa. But digital is growing at a rapid rate and is enabling huge
brand integrations.
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Digital marketing has brought consumers closer to brands and news than ever before. The online directory has replaced
the telephone book. Business advertisements are available online 24/7 to potential customers across borders.

According to Statista, South Africa has a population of 58 million people but due to the expensive cost of data, only 31.1
million South Africans have access to the internet with 28.9 million people accessing it using their mobiles. Digital marketing
in South Africa has increased at a rate of 35% and certain trends have increased in popularity which will have to be taken
into account like Black Twitter.

Online marketing is the way of the future
The growth of digital advertising in South Africa exceeds the current global growth. In a study conducted by Adobe, at least
59% of customers in South Africa take a greater interest in classified ads that are published in digital media than classified
ads aired on TV or radio.
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In comparison to first world countries that have internet penetration of 95%, SA’s is low. With this being said, television,
radio and OOH touch points are consistent in delivering mass awareness objectives. These more traditional platforms are
freely consumed because the high cost of data is a barrier especially for citizens on the bottom of the pyramid (BOP).

With that said, not only are millions more people accessing the internet than ever before but they are doing it in different
ways. Online marketing is the way of the future and stats show that it can provide companies with superb advertising for
lower prices and with even better results – proven.

SA is covering a lot of technological ground

Businesses, both large and small, are taking the internet by storm and connecting the power that digital marketing has to
offer for marketing, sales and customer engagement. With digital marketing skillsets, small businesses are finally able to
level the playing field against larger corporates.

Infrastructure is, of course, a massive consideration to provide digital accessibility to the overall South African population
however as an emerging economy, SA has covered a lot of technological ground lately. We should keep our eyes on those
ahead of us, be on the lookout for trends and developments of internet marketing strategies globally.
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