
 

What's new this year?

An interview with Mark Tungate, the editorial director of the Epica Awards.

Mark Tungate, the editorial director of the Epica Awards. Image supplied.

What do you think of South African creativity?

For me, South Africa is a legendary place when it comes to creativity. I’ve interviewed John Hunt on a number of
occasions and consider TBWA Hunt Lascaris one of the world’s greats: in fact, it’s terrific ‘Breaking Ballet’ campaign won
two silvers and a bronze at Epica last year.

But there was also a Gold for FoxP2 for their print ad ‘Life Beyond the Logo’ for National Geographic: It’s one of those
strong, simple ideas that made our jury smile and had them reaching for the high score button. There’s a lot of emotion
mixed with often quite sharp humour in South African ads. I can’t wait to see what you guys send us this year.
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Rather like the Effies, we occupy a unique place in the industry because we’re different – our jury is made up of journalists
who write about creativity and communications. So there’s a natural PR incentive for agencies who want to maintain a high
profile in the press. I’d say we generate more press coverage than any other award apart from Cannes.

How has the jury of journalists evolved recently?

I’ve been involved in Epica for almost 18 years in various roles, and today the jury is bigger and more robust than it’s ever
been. Our jurors truly represent all the leading trade titles covering creative communications around the world. We also
have specialists in fields like production, AR/VR and even food and drink. There are more than 200 in all with a core
physical jury of about 40 or so big names.

Who is the President of the jury this year?

I’m delighted to say that it’s Fiona Rogers, chief operating officer of the legendary photojournalism agency Magnum Photo.
Many of Magnum’s photographers have also worked in advertising, making Fiona an ideal president, as her experience
embraces both journalism and commercial creativity. Plus she’s extremely sharp and dynamic.

What new categories can you tell us about?

Perhaps the biggest news is that we just added a seventh Grand Prix, for PR. It made sense as we already have a Design
Grand Prix and we’re getting an increasing amount of PR entries. It felt right to recognise and respect PR as a discipline.
The world of creative communications is always evolving, and we have to reflect that, so we added two new categories this
year: Creative Use of Data and Gender Equity. The latter joins our Public Interest categories. In the age of #MeToo it’s a
vital addition.

How are you promoting Epica to potential entrants?

For a few years now we’ve been lucky enough to partner with leading agencies who create our annual advertising
campaign, which is run by the magazines and sites on ours. This year’s campaign was created by Hecho Studios in
Amsterdam. It’s quite cheeky as it accuses other awards of “self-love” – since they’re all about the industry awarding itself.
The studio worked with the photographer André Bakker and even a body paint artist called Ton Nizet.

With the press in something of a crisis, is a jury of journalists still relevant?

The press is evolving. It has certainly been disrupted, but it is fighting back with digital subscriptions and new forms of
content. I’m a freelance journalist on the side and I can assure you I still have plenty of work! We know that social media
can be biased and inauthentic, so solid fact-based journalism is more important than ever.
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That goes for our jury too: our journalists are strong-minded, independent and objective – remember they can’t even vote
for work from their own countries. They are also passionate about great creative work, as they write about it for a living.

Disclaimers:
As the editorial director, Mark is responsible for content such as the annual Epica Book, as well as hosting the two
juries and the awards ceremony. He is also an author and a journalist.

Bizcommunity's Leigh Andrews and Juanita Pienaar will be part of this year’s online judging panel. Note that the judges
of the Epica Awards don’t see the entries from their own country.
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