
 

#LetsTalkDigital: Haydn Townsend: Experience
transcends communication
The powerful convergence of marketing and technology in today’s marketplace means that brands are no longer built
through advertising, but through experiences. We have observed seismic consumer behavior shifts in the last 12 months
which are likely to stay with us permanently.

Right now, an experience renaissance is afoot – one that is galvanizing companies to push beyond the CX philosophy and
organize the whole business around the delivery of exceptional experiences. These experiences must respond to
customers’ new, often unmet and frequently changing needs to enable them to achieve their desired outcomes.

This is the Business of Experience aka BX. BX is very much a new category of leadership that savvy CEOs and their
leadership teams will embrace as we move deeper into the coming decade.

Our guest today is Haydn Townsend Managing Director at Accenture Interactive who will be talking to us about this new
concept of BX and how businesses need to adapt to the new playing field.

Let’s Talk Digital features every second Thursday on Bizcommunity Marketing & Media homepages and via
https://talkdigitalza.co.za/, Instagram, Twitter, LinkedIn and band.link, iono.fm.

Audrey Naidoo is head digital marketing at Absa. A digital activist, podcaster, influencer, public speaker & and
members of various professional bodies: IAB Brand Council member, MMA, CMO Advisory Council for Africa &
MASA. Naidoo owns a podcast called LetsTalkDigital which aims to educate, share and open up digital
conversations in the industry. Naidoo is a professional marketer with extensive experience in the broader digital
ecosystem with a focus on commercialisation, data, tech, analytics, creative, strategy and digital marketing
transformation.Tyran De Beer is the creative producer for Let’s Talk Digital. A jack of all things digital and
technical, aspiring to master marketing and finance trades. His passion lies in data, analytics, tech and
measurement. He is the digital consultant at Absa and is responsible for driving the commercialisation of digital
efforts across the enterprise. Previous experience has been on the agency side with a focus on media strategy,
performance and ROI with a strong inclination to Google Ads.

 
For more, visit: https://www.bizcommunity.com
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