
 

Woolworths Taste scoops another Pica on eve of going
monthly

"A magazine in a class of its own" is how judges of the 37th annual Sappi Pica awards described Woolworths TASTE
magazine that won the category for best Retail and Consumer Goods title.

With the latest issue set to sell 40 000 copies, its highest recorded sales to date, New Media has also announced that the
magazine is to be published monthly instead of bi-monthly, as from its December 2006 issue. Cited in the September issue
of BRAND magazine as the title that signalled a radical change in the customer publishing arena, Woolworths TASTE has
more than doubled its circulation since its launch in 2004 and surpassed its objective of being the leading food magazine in
the country, while enhancing the relationship Woolworths has with its customers.

A powerful example of just how hard a customer magazine can work for a brand, independent research reveals that reader
relationship with Woolworths has considerably strengthened as a result of the magazine. "Nearly two thirds of readers look
to the magazine for inspiration and ideas, actively using TASTE recipes with 80-100% of their ingredients being bought
through Woolworths," says publisher Jaco Scholtz.

New Media's Editorial Director Irna van Zyl reveals the magazine's secret ingredient for success: "Employ the best art
directors, the best journalists and the best editors. Then provide real value for your readers."

Produced by a multi-award-winning team, headed up by acclaimed editor Sumien Brink, food editor Abigail Donnelly and
art director Mark Serra, Woolworths TASTE provides tangible results for the client, while the quality of the magazine speaks
for itself.

Van Zyl ventures: "If a magazine is created specifically for its target market nothing can beat it for entrenching the brand,
reinforcing customer loyalty, adding value and getting people back into a store."

The 2024 Eat Out magazine is on shelves! 10 May 2024

Eat Out unveils more robust judging process 28 Mar 2024

Iconic Taste brand embraces a digital-first future 5 Mar 2024
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Taste’s Loadshedding Cookbook lights up London awards 27 Nov 2023
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New Media

New Media is a world-class digital agency with a reputation for powerful storytelling. We build emotional
connections between brands and their audiences. And thanks to our innovative tech, the compelling content
we create is strategic, measurable and a proven return on investment. Partner with us and transform your
business through the power of storytelling and technology.
Profile | News | Contact | Twitter | RSS Feed

 
For more, visit: https://www.bizcommunity.com

https://www.bizcommunity.com/PressOffice/NewMedia
https://www.bizcommunity.com/PressOffice/NewMedia
https://www.bizcommunity.com/PressOffice/AboutUs.aspx?i=184416&cid=184416
https://www.bizcommunity.com/PressOffice/NewMedia
https://www.bizcommunity.com/PressOffice/Contact.aspx?i=184416&cid=184416
http://www.twitter.com/NewMediaZA
https://www.bizcommunity.com/AboutRSS/196/1/consumer-0/cid-184416/provid-0/s-/sm-.html

	Woolworths Taste scoops another Pica on eve of going monthly
	New Media


