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A 360 view on domestic violence and abuse

Femicide. Rape. Sexual assault. Violence in schools and homes. And some of it, all caught on camera. These are some of
South Africa's newsroom staples and yet, even with all this attention, domestic violence and sexual abuse are issues that get
lost in the minds of South Africans who have grown numb to the stats.
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On 22 March, the day after Human Rights Day, women’s empowerment and feminist organisation People Opposing
Women'’s Abuse (POWA), in partnership with brand and communications agency Joe Public United, launched its first news
publication — The Daily Abuse. This newsletter is designed as a broadsheet newspaper that will report on 360 incidents of
domestic and sexual violence in South Africa — as a campaign it will highlight the prevalence of gender-based violence in
the country.

The twist? The Daily Abuse aims to tell the real human stories behind the statistics so often quoted. Instead of focussing
solely on statistics, academic reports and numbers, each article tells the stories of victims of domestic violence and sexual
abuse; how others have conquered this turbulent cycle; the heart-breaking details of those who got out when it was already
too late; and the alarming frequency of physical and sexual assaults across all levels in society.

Every four minutes, a woman is sexually or physically abused in South Africa and three .. = =
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built around real statistics and incidents of violence reported in South Africa. Whilst the - == M

names and key facts have been altered, the central message is clear: whilst global
awareness and activism campaigns such as 16 Days of Activism and International
Women'’s Day create platforms to drive conversations and action, we cannot afford to
forget that the abuse is a daily occurrence which has become pervasive in South African
society.

Nhlanhla Mokwena, executive director of POWA, says that The Daily Abuse is a reminder =
that South Africans cannot afford to be complacent or fatigued about the issue of
domestic violence and sexual abuse. Click to view [PDF]

“There are people who've opted for apathy, indifference and even victim-shaming when hearing about domestic violence
and South Africans need to ask: if we as a nation say we are tired of hearing about it, imagine those who are living with it
every day.
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“The Daily Abuse is a publication that will bring attention and remind us all that domestic violence and sexual abuse is
indeed a crisis that needs us all to be active citizens in curbing its prevalence.

"We can no longer be complacent and then shocked into action with one horrific act of abuse that makes headlines. What
about the other 359 victims we are leaving behind daily? This publication will remind us of how pervasive gender-based
violence is so that we as a country work towards a time where The Daily Abuse will no longer have incidents to report.”

The Daily Abuse is an initiative that will give the South African public:

¢ 360 reasons to read and understand the many faces of domestic violence and sexual abuse — beyond the numbers in
academic papers and crime reports,

e 360 proof points on why South Africans should be more outraged on the issues of gender-based violence and sexual
abuse, and

¢ 360 reminders that we need to stop turning the page on abuse.

The broadsheet will be distributed across Gauteng, and selected areas in KZN and Mpumalanga.

Chicken Licken gives you the trick to make your family proud 6 pr2024

Joe Public voted SA’s Best Agency To Work For 5 apr2024

When love is tough, Love Me Tender 15 reb 2024

Joe Public awarded overall Agency of the Year at the 2023 Financial Mail AdFocus Awards 29 nov 2023
Joe Public Cape Town puts ‘eats’ into everything in latest Uber Eats TVC 17 nov 2023

™ Joe Public
We are a 100% independent and proudly South African integrated brand and communication group, with a
Joe Public Philosophy grounded in the purpose of growth.

Profile | News | Contact | Twitter | Facebook | RSS Feed

For more, visit: https://www.bizcommunity.com


https://www.bizcommunity.com/article/chicken-licken-gives-you-the-trick-to-make-your-family-proud-675041a
https://www.bizcommunity.com/article/joe-public-voted-sas-best-agency-to-work-for-675351a
https://www.bizcommunity.com/article/when-love-is-tough-love-me-tender-349608a
https://www.bizcommunity.com/Article/196/12/244202.html
https://www.bizcommunity.com/Article/196/12/243866.html
https://www.bizcommunity.com/PressOffice/JoePublic
https://www.bizcommunity.com/PressOffice/JoePublic
https://www.bizcommunity.com/PressOffice/AboutUs.aspx?i=120781&cid=120781
https://www.bizcommunity.com/PressOffice/JoePublic
https://www.bizcommunity.com/PressOffice/Contact.aspx?i=120781&cid=120781
http://www.twitter.com/joepublicadv
https://www.facebook.com/joepublicadvertising
https://www.bizcommunity.com/AboutRSS/196/1/consumer-0/cid-120781/provid-0/s-/sm-.html

	A 360 view on domestic violence and abuse
	Joe Public


