
Lynn Madeley, Havas Southern Africa CEO

 

Brands, the world needs you right now

I know, it's that five letter word again, but bear with me.

Way back in March, as the world began to realise the enormity of the Covid
pandemic, we were tasked as strategists to get out our crystal balls and
predict the future. As top behavioural scientists at the most renowned
universities were struggling with that, we felt the obligation to take a different
route. We emphasised in our strategies that, while we could make
assumptions and hypothesise about the near future, none of us had been
through anything like this before.

There was one thing that we really did get right though, and it still rings true as
we deal with this pandemic. It is that if there was a pre-Covid-era and a Covid-era, we will probably not have a post-Covid-
era. The problem is that as humans, to navigate complexity, we need an endpoint. While everyone adjusted from originally
thinking we were in a sprint to then being in a marathon, the human condition continues to struggle with the fact that there is
no end in sight.

With no end in sight, comes enormous fatigue. Even the most zealous adopters of safety protocols are beginning to change
their approach to this new way of existing, and are starting to say things like, ‘If I get it, I get it.’

And this is where brands must step in. When most of the world went on a wave of lockdowns, there was an enormous
amount of deep and meaningful messages delivered by brands, echoing togetherness, encouraging people to stay put. That
was great and much of that work may (or may not) have sold more stuff, but it certainly connected with people and gave
people hope.

It’s been eight months since the beginning of the global wave of lockdowns and we do not have a sure vaccine in sight.
Which means Covid is still as concerning and we all need to remain compliant and cautious. Yet, brands are behaving like
everything is back to normal, selling their wares as they did way back in 2019. On one end, this is important in order to
shore up the economy. On the other end, brands still have a truly significant role to play in keeping people aware that Covid
is still with us.

We need to keep the messaging up. We need to help people maintain the behaviours that the governments are trying to
instill, and brands can do it better.

We have a responsibility.

ABOUT THE AUTHOR

Lynn Madeley is the CEO at Havas Southern Africa

LG’s 2024 soundbars deliver complete at-home entertainment with rich audio 15 Jan 2024

5 Nov 2020By Lynn Madeley, issued by Havas Johannesburg

“ Brands, over governments, know how to make people think and do things and they have a responsibility to help

society navigate through their fatigue and settle on new habits and rituals that will help mitigate the risk of Covid-19. ”

https://www.bizcommunity.com/
https://www.bizcommunity.com/Search/196/1/s-Lynn+Madeley.html
https://www.bizcommunity.com/PressOffice/HavasJohannesburg
https://www.bizcommunity.com/article/lgs-2024-soundbars-deliver-complete-at-home-entertainment-with-rich-audio-345318a


Havas Red expands to South Africa adding PR, social and content capability to the region 11 Sep 2023

Havas Media ranks 5th as media agency in South Africa, Recma First Edition 2023 results show 9 May 2023

Havas prosumer studies reveal interesting facts on lesser explored topics 12 Jan 2023

Pernod Ricard appoints Havas Media SA as its media agency of record 22 Dec 2022

Havas Johannesburg

To be the world's best company at creating meaningful connections between people and brands using
creativity, media and innovation.
Profile | News | Contact | Twitter | Facebook | RSS Feed

 
For more, visit: https://www.bizcommunity.com

https://www.bizcommunity.com/Article/196/423/241768.html
https://www.bizcommunity.com/Article/196/15/238241.html
https://www.bizcommunity.com/Article/196/19/234983.html
https://www.bizcommunity.com/Article/196/15/234625.html
https://www.bizcommunity.com/PressOffice/HavasJohannesburg
https://www.bizcommunity.com/PressOffice/HavasJohannesburg
https://www.bizcommunity.com/PressOffice/AboutUs.aspx?i=176877&cid=176877
https://www.bizcommunity.com/PressOffice/HavasJohannesburg
https://www.bizcommunity.com/PressOffice/Contact.aspx?i=176877&cid=176877
http://www.twitter.com/HavasJHB
https://www.facebook.com/HavasJohannesburg/?ref=bookmarks
https://www.bizcommunity.com/AboutRSS/196/1/consumer-0/cid-176877/provid-0/s-/sm-.html

	Brands, the world needs you right now
	ABOUT THE AUTHOR
	Havas Johannesburg



