
 

Natasha Maharaj selected as runner-up CMO of the 2022
IRG100 Leadership Program announced at Cannes Lions
Festival

The invitation-only Institute of Real Growth (IRG) Leadership Program for CMOs and senior growth leaders connects
participants to invaluable benchmarking, new insights and learnings from thought leaders and peer practitioners. The
program helps create the roadmap to unlocking more humanised growth potential in business and personally.

Natasha Maharaj, Distell SA Marketing Director and runner-up CMO at the 2022 IRG100 Leadership Program
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Rupen Desai, 2022 IRG winning CMO and 2022 IRG runner-up
CMO, Natasha Maharaj

“Natasha made us proud as she was selected as the top two and runner-up of this highly talented community of 100 top
global CMOs. The announcement was made at a graduation ceremony held in Cannes this week. Natasha's topic on
humanised growth is around creating shared value for women in the South African alcohol industry", says Paul Jackson,



CEO of Grey Advertising Africa. “On behalf of the Grey and WPP team, we would like to congratulate Natasha on this
achievement and deserved recognition.”

About the IRG100 Leadership Program

https://instituteforrealgrowth.com/IRG100-Leadership-program.html
Companies today are seeking out a new kind of growth: the human kind. This growth addresses the needs of colleagues,
customers, communities and capital markets. We call this Humanised Growth. As a marketing leader, your connection to all
the different stakeholders perfectly positions you to help your business recognise their needs and create value for them.

The Institute for Real Growth is an independent and not-for-profit organisation in partnership with:

New creative chapter: Metropolitan teams up with Grey South Africa 20 Feb 2024

Krispy Kreme MENA chooses Grey Dubai as their strategy and creative agency 31 Jan 2024

Grey appoints Tlali Taoana as president of Grey South Africa 4 Dec 2023

Burger King South Africa spreads smiles with 'The Small Pleasures' campaign 14 Nov 2023

Burger King unveils exciting "Full-on SA Flavour" campaign for Peri-Peri Chicken range 31 Oct 2023

Grey Africa

Grey is the advertising network of Grey Group. The Grey Group ranks among the largest global
communications companies and its parent company is WPP (NASDAQ: WPPGY).
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