
 

M&C Saatchi Abel expresses its great sadness at losing
the Heineken account

Following a closed two-way pitch between M&C Saatchi Abel and Publicis Machine, Heineken South Africa have globally-
aligned with the Publicis Groupe.

Jason Harrison, Group MD, who has navigated this account since it
was awarded to the agency eight years ago says: “As an agency, we
hold ourselves accountable for three things; helping our client grow
their topline, their market share and their brand equity. On all the
measures this relationship has been spectacularly successful.”

Heineken has been the number one top beer brand in South Africa for
the past three consecutive years (Sunday Times Top Brands Awards),
with South Africa now a top-five market globally for Heineken, which
reflects the exponential growth achieved. These achievements are

astonishing considering the historic hold established South African beer brands have held on the local market.

Harrison continues: “M&C Saatchi Abel are hugely grateful to Heineken for choosing our fledgling agency in 2011 shortly
after opening our doors and could not be prouder of the contribution we have made to the business and the wonderful and
trusted friendships forged over the years. We leave the brand in exceptional health and could not possibly have done
more.”

We Love Pure joins Sermo network to increase European reach 8 Jun 2023

Razor PR wins 'Best Reputation work in EMEA' for third year running at EMEA Sabre Awards 27 Mar 2023

Razor launches Public Affairs practice 22 Feb 2023

M&C Saatchi Group bags substantial accolades at the 2022 AdFocus Awards 5 Dec 2022

Razor named Financial Mail AdFocus PR Agency of the Year for second year 1 Dec 2022

M&C Saatchi Abel

It is at the heart of everything we do. From creative thinking to creative work. From how we are structured
to the systems we use. Brutal Simplicity runs through the culture of every single one of our offices, all
around the world.
Profile | News | Contact | Twitter | Facebook | RSS Feed

 
For more, visit: https://www.bizcommunity.com

13 Dec 2019Issued by M&C Saatchi Abel

https://www.bizcommunity.com/
https://www.bizcommunity.com/PressOffice/MandCSaatchiAbel
https://www.bizcommunity.com/Article/196/423/239112.html
https://www.bizcommunity.com/Article/196/18/237136.html
https://www.bizcommunity.com/Article/196/18/236221.html
https://www.bizcommunity.com/Article/196/12/234131.html
https://www.bizcommunity.com/Article/196/18/234089.html
https://www.bizcommunity.com/PressOffice/MandCSaatchiAbel
https://www.bizcommunity.com/PressOffice/MandCSaatchiAbel
https://www.bizcommunity.com/PressOffice/AboutUs.aspx?i=178726&cid=178726
https://www.bizcommunity.com/PressOffice/MandCSaatchiAbel
https://www.bizcommunity.com/PressOffice/Contact.aspx?i=178726&cid=178726
http://www.twitter.com/mcsaatchiabel
https://www.facebook.com/MCSaatchiAbel
https://www.bizcommunity.com/AboutRSS/196/11/consumer-0/cid-178726/provid-0/s-/sm-.html

	M&C Saatchi Abel expresses its great sadness at losing the Heineken account
	M&C Saatchi Abel


