
 

Maybe the metaverse and VR aren't what we thought they
would be

The CES (Consumer Electronics Show) comes and goes every year and yet somehow I manage to miss it and only
discover it months later when I think "hey, has the CES happened yet?"
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The CES (Consumer Electronics Show) comes and goes every year and yet somehow I manage to miss it and only
discover it months later when I think “hey, has the CES happened yet?”

I’m not sure if I miss it because it happens early in January and I spend that part of the year trying to remember how to get
up early and go to work or if nobody on any of my social feeds talks about it.

Why does it matter to me? Growing up in the 90s, the CES was the big show. All the latest gaming consoles and
peripherals would be released and teenage me would pore over magazine coverage, drooling at each piece of tech.

I was a nerd before it was cool to be a nerd. Wait, is it cool to be a nerd now?

A dipstick for trends

Lately though, CES has come to be a bit of a dipstick as to what is going on with trends like the metaverse and AI.

7 Mar 2023By Craig Hannabus

https://www.bizcommunity.com/
https://www.bizcommunity.com/Profile/CraigHannabus_1
https://www.pexels.com/


This year was no different. What is interesting is that while the Metaverse has taken a backseat on the average LinkedIn
stream, back at the lab, big tech is working out how to make it more powerful, accessible, and useful.

However, there was one notable out-take from the show, consumers are starting to lose interest in VR and by association,
the metaverse.

Maybe it isn’t what we thought it would be

While tech giants are throwing a lot of money at VR (one of the key technologies that brings the metaverse to life), sales
are starting to flag with a 2% drop in 2022.

Things like scent technology and haptic feedback suits were on show, but overall, the experiences were either
disappointing, expensive, or in most cases, both.

As I’ve gone through the various articles related to the show, it either attracted the most cynical of journalists or things are
starting to crystallise a little more. We’re starting to figure out that maybe this isn’t what we thought it would be.

When we began our metaverse journey, there was a lack of clarity as to what we’d be doing with it.

As that fails to materialise in the way we’d hoped, we’re trying to fix it by throwing innovative technologies at the problem.
That’s not working either. The question: what’s in it for the consumer?

What’s in it for the consumer?

Maybe the everyday, average Joe/Jolene doesn’t need to worry about the metaverse and VR for now.

VR is very useful in the medical field and corporates are talking about bringing Zoom meetings to life. Only one of those two
things is interesting.

On the other hand, the consumer has been told that this alternative to reality will revolutionise the way we work and play. It’ll
connect people!

After all the other products that claim to ‘connect’ us, I wonder if there’s already way too much connection.

I’m also starting to believe that when we take a leaf out of Hollywood’s book and overhype everything in the tech industry,
we’re always going to end up with unused VR headsets gathering dust in a cupboard. I’m speaking from experience.

Anyway, the point of the story is, we should pay attention to the CES 2024. Only a year away!
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