
 

The Loeries and Dove telling better stories together

During Loeries Creative Week, taking place in Durban from 19-25 August, Dove and UN Women will be hosting a
MasterClass titled 'Advertising Leading Society'.

The MasterClass will be centred around the role that advertising plays in socioety, with a panel discussion that will include
experts from UN Women’s Unstereotype Alliance, Dove, the media, the advertising industry and a transgender activist who
was featured in Dove’s global #ShowUs campaign. The UN Unstereotype Alliance, of which Unilever is a Vice Chair and the
Loeries is the first ally member in Africa, centres around eradicating harmful gender-based stereotypes in all media and
advertising content.

Dove believes that beauty is for everyone and that the way people are represented in the media is important – it has a
significant impact on how we see ourselves, on self-esteem and on self-worth.

“I think people across the globe all want similar things – to love and be loved, to be happy, and to be successful are some
universal desires. However, the way in which we communicate things – our feelings and emotions – differs across societies
and we have to be sensitive and mindful to build people up in all forms of advertising,” says Loeries CEO, Andrew Human.
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“Through the Masterclass, we aim to promote courage within the creative community to have honest conversations, tell real
stories and interrogate the power that brand communicators hold. They play a very significant role in driving change within
their sphere of influence, and, in turn, that power and influence can be used to address the issue of misrepresentation of
women on media and advertising platforms. This is exciting and powerful,” explains Sphelele Mjadu, Unilever Personal Care
Senior Public Relations Manager for Africa.

Photo credit: Masego Morulane

“Seventy-one percent of South African women don’t feel represented in media and advertising, and this is why Dove,
together with Girlgaze, Getty Images, and women everywhere, have come together to create Project #ShowUs – the world’s
largest photo library created by women and non-binary individuals to provide a resource that hopes to spark a tangible
transformation within the industry.”



The library of over 5,000 images from 39 countries is available for the media and advertising industries to view, license and
use in their projects and campaigns. “Working with the Loeries, we can reach creative industry decision makers who can
have real impact and help drive a shift with brands to be more inclusive and representative of women and non-binary
individuals across the world. This is very important to us, because gone are the days when a brand can just ‘say’ the right
things – with this campaign we are ‘doing’ and the impact is effecting real change and making a difference,” says Mjadu.

Dove would like to end Loeries Creative Week with pledges from industry decision makers on how Project #ShowUs can be
brought to life in their work through more diverse and inclusive representation of women.
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Dove holds that in an ideal world, the definition of beautiful is authentic, diverse and what every woman says it is, for
themselves. “The idea of beauty is fluid, personal yet universal; we want to celebrate that, and real women everywhere.
Dove’s mission is to inspire women to develop a positive relationship with the way they look and realise their full potential.
Project #ShowUs helps women to see themselves represented and celebrated – making it easier to celebrate themselves.
And that is beautiful,” concludes Mjadu.
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The Loeries is the only award across Africa andf the Middle East that informs the global WARC Creative 100, a showcase
for the best creative work in the world. Successor to the Gunn Report, WARC collates the most important advertising
awards from around the world to produce a global list that ranks the most creative companies and campaigns.

Loeries Creative Week takes place from 22 to 25 August in Durban. For more information and to book tickets, go to
loeries.com.

About Loeries Africa Middle East

The Loeries, a non-profit company, is Africa and the Middle East’s premiere initiative that recognises, rewards, inspires
and fosters creative excellence in the brand communication industry. As the highest accolade for creativity and innovation
across our region, the Loeries promotes and supports creativity by helping marketers, agencies and consumers appreciate

https://loeries.com


the value of ideas and fresh thinking.

Culminating in the biggest creative gathering across the region, Loeries Creative Week brings together the best innovative
minds from our industry for a festival of networking, inspiring minds and recognising great work.

The Loeries is the only award across Africa and the Middle East that informs the global WARC Creative 100, a showcase
for the best creative work in the world. Successor to the prestigious Gunn Report, WARC collates the most important
advertising awards from around the world to produce a global list that ranks the most creative companies and campaigns.

Major Partners of the Loeries

DStv Media Sales, Gearhouse

Category Partners

AB InBev, Barron, Brand South Africa, Dove, Facebook, Gagasi FM, Google, JCDecaux, Nando’s, Tsogo Sun, Vodacom,
Woolworths

Additional Partners and Official Suppliers

AAA School of Advertising, Aon South Africa, Backsberg, BEE Online, C Squared, Durban ICC, First Source, Fresh
RSVP Guest Logistics, Funk Productions, Gallo Images, Grid Worldwide, Ludus Post Productions, Mama Creative,
Newsclip, Paygate, Rocketseed, Shared Value Africa Initiative, Shift, Unstereotype Alliance, Vega School, VQI
Communications Nigeria, Xneelo

Endorsed by

Association of Communication and Design, Brand Council South Africa, Commercial Producers Association, Creative
Circle, EXCA, IAB, South African Institute of Architects, IID

Official Media Partners

Between 10and5, B&W Report, Bizcommunity.com, Book of Swag, Brand Communicator Nigeria, Business Insider by
Pulse, Campaign Middle East, Film & Event Media, iDidTht, Modern Marketing, The Redzone
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