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"The future of advertising is Black, female and healthy"
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On day two of Loeries Creative Week, Sindiso Nyoni, a Zimbabwe-born, self-developed graphic artist who has been
described as a contemporary illustrator, activist, street artist and multidisciplinary graphic designer and now based in
Johannesburg, spoke to Nomfundo Myeni, an integrated copywriter and Khethiwe Makhubo, an integrated art director,
about the future of advertising for Black females.

L to R(Top): Sindiso Nyoni and Nonfundo Myeni.
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Sindiso Nyoni opened his talk by thanking the Loeries for providing a platform to share his journey, but doesn’t waste any
time to tackle the subject at hand and welcomes Nomfundo Myeni, an integrated copywriter and Khethiwe Makhubo, an
integrated art director, to talk around the topic of "The future of advertising is Black, female and healthy".

The two women explain and share their experiences of being Black females in the world of advertising.

The duo created an initiative called Table for 2' that looks at solutions for the future for Black females in the advertising
industry and encourages other young creatives to not become a victim.

Khethiwe Makhubo started talking about the work she's done, saying, “As everyone knows, in this industry you are judged
by the work that you put out and the awards that you pick up.” Myeni goes on to say that because this is a Loeries platform,
it only makes sense to brag a bit for what they have achieved.
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Nyoni stepped in to introduce himself and shared that he uses his visual artistry to address pressing social issues that really
matter.

Nomfundo Myeni, an experienced integrated copywriter, shared a piece of her work that she has worked on and calls it
somewhat bittersweet. She was one of the writers involved in putting the copy together for this specific website.
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Myeni believes that she was one of those unfortunate creatives who wasn’t credited for her work. After back and forth, she
was eventually credited, but there was still one issue — her name wasn’t spelt correctly.

Makhubo, who refers to herself as “The Pot Stirrer” shared a piece of work she’s worked on, but isn't well known for. She
unpacked her experience with an agency she worked for.

The Pot Stirrer
Khethiwe Makhubo
Integrated Art Director

She says after a two-year fight to get her voice heard, she realised that she is a young, Black female in the advertising
industry. The piece of work had won many accolades. For her, it is more of an issue of why having diverse workspaces
works. This piece of work is why Black female creatives have to put up a fight.

| had fight to be heard. | had to fight to not be ignored and silenced.

These are just a few of the things that Myeni and Makhubo touches on in their conversations and provides some food for
thought for those in the advertising industry.

Mental health

Myeni believes it is important to have the conversation around mental health, especially when it is involved the creative
process. She says that like any other person who suffers from depression or anxiety, they use humour to break free.

She was working at a particular agency and had the following question, “What do you do when you have one writer doing



the job of three people?” Metaphorically, this meant being the sole breadwinner in a household. She believes a lot of Black
creatives can relate to “being the man of the house” and starting their own life.

When you are the one that vill change the narrative of your family, its a different ball game.

So when you put that all in the mix, you eventually burn out. When the concern was raised at the specific agency, she
voiced her opinion that she can't actually do all the work by herself.

The short of the story, was that she was cornered by the agency to leave because she needed time to see a therapist, but
at the same time couldn’t afford to not come to work. The other option was that there was a retrenchment package to
choose, but none of these felt like options for her. These didn’t feel like solutions and there wasn’t anything positive about
the experience, she says.

Myeni felt that her health came first and took the mutual retrenchment package.

Trust

Although Myeni’s experience is tailored to her. On social media, she posed the question of giving trust when it comes to
mental health-related disorders in the advertising industry.

If you suffer from depression,
anxiety, BPD, etc., do you trust

your superiors at work with
your personal mental health
"problems"?

So, about six weeks ago,
| did a *survey’ to find out if I'm alone in my trust issues around
disclosing my mental health “problems”.

She received an overwhelming response of no, but was expecting to hear from others' experiences and how they handled
the situation differently.

Myeni has now learned to vocalise and believes that there is magic when you vocalise and start seeing solutions.

Solutions

Myeni shared the below suggestions to put on the table:



Suggestions For
The Connoisseurs of Advertising:

» Telling a colleague who overcomes daily mental health challenges to: ‘stay positive’, is
probably the most negative thing you can say to them: Listen with intent!

* The language you use to speak to yourself is important: It creates neurological pathways that
program the way you view your higher self: Speak progressively!

* The language you use to speak to others is ALSO important; if you're not mindful of what you
say, you're probably the reason why another creative has left the industry.

+« Empathy costs nothing. Instead of projecting your perception on how an employee should
deal with their mental health, create genuine safe spaces for them instead of being Judge
Judy.

= Firing or retrenching someone for their mental health challenges is not a solution, ask what
they need to do their job better.

= Employers need to do more than just ICAS to tick the mental health boxes: We need physical
safe spaces at work, proactive HR and REAL medical aid benefits, because not everyone

can afford therapy.

* Reviews don't have to be hostile places because it's where a creative feels the most fragile:
Be a teacher and be teachable.

* We all have the responsibility to create less toxic environments in this industry and it all
starts with the end of romanticising late nights, alcohol binges, tight deadlines and the good
ol' Mad Men days.

click to enlarge

For more of our Loeries Creative Week coverage, go to our Loeries special section.
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